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Geo-Social Networking 101
Daniel Burrus, Founder and CEO, Burrus Research

By now, most companies in the hospitality industry know how vital social networking tools are
for their bottom line. From keeping a pulse on your customers' experience to branding your
company to promoting your products and services, social networking allows you to do so much
for so little.

In addition to the long-standing social networking leaders, such as Facebook and Twitter,
there's a new category of social networking, called geo-
social networking, that's making a big impact in the
hospitality industry. In short, geo-social networking uses
the GPS capabilities in most smartphones so that users
can share their location and preferences with each
other. It's creating location-based communities of
shared interests, enabling people to link up with friends
(or to find new friends) and share comments and photos
based on what they're doing in a specific location -- and
in real-time.

So while traditional social networking would produce
posts like, "Just came back from dinner at LaCasa with
Bill and Mary. Great food and drinks as usual," geo-
social networking would produce posts like, "I'm at
LaCasa with Bill and Mary at table 42. Who wants to join
us?" Since more and more customers are using
smartphones and geo-social networking apps, you want
your hotel or restaurant to be a part of them.

Additionally, consider this: right now around the world, 1.1 billion people use the Internet, 1.4
billion people watch television, and 2.2 billion people use mobile phones. So if you look at the
power of geo-social networking apps for smartphones, you will quickly see that it has the
potential to be more powerful than television watching, simply because it's interactive and with
you at all times.

The following is an overview of some of the more popular geo-social networking tools that
hospitality operators can get involved with.

Foursquare currently has a quarter million people sharing where they are. These people are
exchanging tips about what to do, what to eat, where to go for drinks, etc. Additionally, a
system in foursquare allows users to "check-in" to various locations and gain points for their
patronage. The more they visit a location, the more prizes they can get, including everything
from free food and drinks to being named "mayor" of a location. So it combines elements of
competition, fun, group/community, sharing, and high engagement. All of this activity is great
for businesses that want to promote themselves. You simply get involved with Foursquare and
give out certain awards/perks targeted to Foursquare users.

Google Buzz is taking Google's Gmail and creating a social network around it. Buzz adds a
"news feed" to Google's free Gmail e-mail service, pulling in information that friends have
posted, including videos from YouTube, photos from Picasa or Flickr, or updates from Twitter.
Additionally, by using GPS, it helps you to know where the people you frequently communicate
with are. This is useful for special events and venues, as people can easily recommend an
activity, restaurant, or anything hospitality related to their network without having to send
emails.

Loopt is one of the pioneers of geo-social networking, hitting the market for iPhone in 2006. It
enables you to seek out the people in your address book and find out where they are at any
given moment (with their permission, of course). So let's say there's a conference at your hotel
or a banquet in your restaurant. Guests could use their Smartphones and easily find out where
their colleagues or co-workers were in the hotel or restaurant. Or maybe a family with five kids
is staying at your hotel. As long as the kids have their cell phones on, Mom could track where
they are. And from a hotel standpoint, managers can track activity and movement patterns of
guests.

 

 

 

The Power of One: Complete Hotel
Management in a Single Database
May 20, 2010 | 2 p.m. ET
Panelists:
>>Cihan Cobanoglu, Associate Professor
of Hospitality IT and MIS, University of Delaware
>>John Gowers, Director IT, Blue Mountain
Resorts
>>Michael Raheem, Industry Sales Director,
Microsoft
View On Demand

Achieving True Enterprise POS: A
Restaurant Technology Revolution
December 15, 2009 | Duration: 61 min.
Moderator:
- Abigail Lorden, Editor in Chief, Hospitality
Technology, Vertical Systems Reseller
Panelists:
- Jonathon Sellers, Senior Product Manager, Par Tech
View On-Demand

More Web Events...

Web-Based Dining
Reservations Do It All
6/1/2010
Treasure Island Hotel & Casino
turned to ReServe Interactive for
streamlined reservations across
three restaurants, allowing
customers to easily check
availability and make reservations
online. Download Now

More White Papers...

 POS Hardware
 Multi-Site Management
 Inventory Management
 Wireless Technology
 Kiosks/Interactive Systems

http://www.htmagazine.com/ME2/dirsect.asp?sid=CD41A931E9B14FF2B720D0C39E25C5D6&nm=Contact+Us
http://www.e-circ.net/hsp/cs/cs.htm
http://www.b2bmediaportal.com/edgellnews/hsp.aspx
http://www.htmagazine.com/ME2/Sites/Default.asp?SiteID=0D4930632E2F4B01A7DE13F6BAD678E5
http://www.htmagazine.com/ME2/Sites/Default.asp?SiteID=0D4930632E2F4B01A7DE13F6BAD678E5
javascript:void(0);
javascript:void(0);
http://www.htmagazine.com/ME2/Sites/Default.asp?SiteID=0D4930632E2F4B01A7DE13F6BAD678E5&cmpid=rss_linkbar
http://www.htmagazine.com/ME2/Sites/Default.asp?SiteID=0D4930632E2F4B01A7DE13F6BAD678E5&cmpid=rss_linkbar
http://ads.edgellcommunications.com/servlet/ajrotator/323931/0/cj?ajkey=V1276AB040AJ-573I700L3185934C5708E94C5708E9L858153L858152QL318610QQP0G00G0Q57
http://www.htmagazine.com/ME2/Sites/default.asp
http://www.htmagazine.com/ME2/
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=783D4AA2541D483C98659D20A3539C6E&nm=Top+Stories&SiteID=9293C94D15424D678B4A3C7DED67C7C1
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=15C0D893E8A04305B82BC46BCA12D17A&nm=Case+Studies&SiteID=9629D034C71F404F9B826ECA20AF3C75
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=67C437507B674AAEB292D9CDEDA7715E&nm=News&SiteID=33C6CD6A341D46A9A08EBDA81F07CC76
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=E32BEB952E2A410B9D6F5641335F821E&nm=Reports&SiteID=AE55F064B7AE41DBA5D319E74AA6AEBB
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=4B84961525124680835F5E4C13F32BFA&nm=Tech+Innovations&SiteID=2231A67B76304579A874D543EABB6134
http://www.htmagazine.com/ME2/Sites/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=1&SiteID=0C96EE77270845D7836149678A9759F9
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=8137CE46D957435A86D18B9DD3DFFD36&nm=White+Papers&SiteID=6A8AEFF5365845E997604EC32594FDBE
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=8D86DF469BD74C098382D9532C904D8E&nm=Magazine&SiteID=AAED287C668148CCB10E4FBA73326A07
http://www.htmagazine.com/ME2/Sites/dirsect.asp?sid=1DAEB147BB5648359B6D4DCFB95233D0&nm=Opinions&SiteID=ABA484F609BA42ACBDA814D2358FF6FA
http://foursquare.com/
http://foursquare.com/
http://www.google.com/buzz
http://www.google.com/buzz
http://www.loopt.com/
http://www.loopt.com/
http://ads.edgellcommunications.com/servlet/ajrotator/323940/0/cj?ajkey=V12056395D0J-573I700L3185934C5708E94C5708E9L889036L889034QL318606QQP0G00G0Q5C
https://htmagazine.webex.com/htmagazine/lsr.php?AT=pb&SP=EC&rID=39306042&rKey=670afe8d6f6406db
https://htmagazine.webex.com/htmagazine/lsr.php?AT=pb&SP=EC&rID=39306042&rKey=670afe8d6f6406db
https://htmagazine.webex.com/htmagazine/lsr.php?AT=pb&SP=EC&rID=39306042&rKey=670afe8d6f6406db
https://htmagazine.webex.com/htmagazine/lsr.php?AT=pb&SP=EC&rID=36500277&rKey=a8b2ba4ec83a6b41
https://htmagazine.webex.com/htmagazine/lsr.php?AT=pb&SP=EC&rID=36500277&rKey=a8b2ba4ec83a6b41
https://htmagazine.webex.com/htmagazine/lsr.php?AT=pb&SP=EC&rID=36500277&rKey=a8b2ba4ec83a6b41
http://www.htmagazine.com/ME2/dirsect.asp?sid=2FE946DA208F4542A28D14E8BB2553FC&nm=Web+Events
http://www.edgellcommunications.com/main/download.php?_id=1232&t=w
http://www.edgellcommunications.com/main/download.php?_id=1232&t=w
http://www.edgellcommunications.com/main/download.php?_id=1232&t=w
http://www.edgellcommunications.com/main/download.php?_id=1232&t=w
http://www.htmagazine.com/ME2/dirsect.asp?sid=8137CE46D957435A86D18B9DD3DFFD36&nm=Whitepapers
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=E65A7290D25B4A8093EF7DBBC2D4EFD6
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=E65A7290D25B4A8093EF7DBBC2D4EFD6
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=136CEE65A2F041B3BDB0A4B9841070D6
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=136CEE65A2F041B3BDB0A4B9841070D6
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=2C5C2AE6AB83447F819AE3544F9D9D53
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=2C5C2AE6AB83447F819AE3544F9D9D53
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=B889283D42C34236B8E38BD9D8C42DC5
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=B889283D42C34236B8E38BD9D8C42DC5
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=E7E3E90F4BAC4C2D8026B530A5FCACD0
http://www.htmagazine.com/ME2/dirmod.asp?sid=0FB2B080B9564DEC9A573E5BB2A68B02&nm=&type=Market&mod=MarketPlaceCompanies&mid=ABCCD399D8FB4ACDAA915B80712B6A65&tier=3&SearchArea=Companies&MainSearchCategory=E7E3E90F4BAC4C2D8026B530A5FCACD0


Geo-Social Networking 101 | In This Issue | Hospitality Technology: Technology Resource for Restaurant/Lodging Executives

http://www.htmagazine.com/...FF1BBDA3D67B50C82F1&tier=4&id=AD2E90AB9C4D454EA8C9AE8AD7C8AAB0&SiteID=9293C94D15424D678B4A3C7DED67C7C1[6/1/2010 2:39:32 PM]

Gowalla is a geo-social networking app that's tied into a city guide. Like Foursquare, users can
compete for prizes/rewards for going to different events and cities. The more events and cities
you visit, the more prizes users get. If you have a hotel, restaurant, venue, or event in one of
the featured cities, you want your establishment to be part of this app.

Ultimately, geo-social networking is about trying to serve the customer better and being
creative in your interactions with them. The sooner you get involved with geo-social networking
sites, the further you can stretch your marketing dollars and gain a new base of loyal patrons.

Daniel Burrus is a technology forecaster and business strategist. His is the author of six books,
including the highly acclaimed Technotrends, which has been translated into over a dozen
languages. He is the founder and CEO of Burrus Research, a research and consulting firm that
monitors global advancements in technology driven trends to help clients better understand how
technological, social, and business forces are converging to create enormous, untapped
opportunities.
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